
Credit Union Member 
Discount Plan

Give your members one more great way to 
save with the choice and flexibility of Sprint 

together with Nextel. They have more 
options in phones, plans, and services than 

ever before.
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Member Benefits
10% discount on individual liable monthly recurring Sprint Nextel 
charges

Waived activation fee on new lines (approx. $36 savings)

Waived upgrade fee (approx. $18 savings)

Additional discounts for corporate accounts

15% discount on monthly recurring charges

Equipment discounts

Nationwide from coast-to-coast coverage

National rates 

Existing Sprint and Nextel customers are eligible
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Where Members Can Go
Members just need to say they’re a 

Credit Union Member

Call:  877.SAVE.4.CU (8 7 7 . 7 2 8 . 3 4 2 8)

Click:  www.SprintSave4CU.com

Visit :  the nearest Sprint retail location

http://www.sprintsave4cu.com/
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Credit Union Benefits
Effective tool to promote the added value of membership

Marketing incentives for participation = $ for the CU

FREE marketing materials for statement mailings and lobby distribution

Sprint handles all member service needs 
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Credit Union 
Marketing Requirements
Contract Year = October 1 of each year – September 30
of the following year

1. Distribute collateral to all members in a quarterly statement mailing at 
least once per Contract Year

2. Continuously display marketing materials in the lobbies of the CU
3. Publish approved articles/ads in the CU quarterly newsletter at least two 

(2) times per Contract Year
4. Post the approved banner ad and link on the CU Web site

All Marketing materials are provided FREE of charge!
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Credit Union 
Marketing Collateral

English Insert Spanish Insert Hanging Banner 2’ x 3’                      Lobby Poster for Take Ones

Web Banners
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Credit Union
Marketing Incentives

The Incentive Pool is created from revenues earned during the Contract Year.
Sample  CUs are paid the percentage of the incentive pool that is equal to their percentage of 

the total audience of members being marketed to nationally.

Sample:

• Credit Union Incentive Pool = $2,000,000

• Total members being marketed to (from Promotion  Agreements/NCUA 
reports) = 5,000,000

• ABC CU members in pool = 50,000

• 50,000/5,000,000 = 1%

• $2,000,000 X 1% = $20,000

• ABC CU Marketing Incentive = $20,000000
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Credit Union
Marketing Incentive Schedule
NEW participating CUs in their 1st Contract Year will receive 
incentives as follows:

Quarterly Mailing Month = % of incentive CU will earn
• October ‘09 = 100%
• January ‘10 = 75%
• April ‘10 = 50%
• July ‘10 = 25%

In the second and following Contract Years, assuming all requirements are fulfilled, 
participating CUs will receive 100% regardless of what month they do their quarterly 
statement mailing. 
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Credit Union Best Practices
Chevron Federal Credit Union in CA, not only 
added a text link to their home page, but 
devoted an entire landing page to the Sprint 
program. They described in detail the 
advantages of their Sprint program along with 
the banner.



Proud Partner of

Credit Union Best Practices
Coconino FCU in AZ created a custom piece 
for Sprint for their April 2010 newsletter.
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Credit Union Best Practices
Financial Center FCU in Indiana created an 
entire page in the News section of their web 
site to promote the Sprint program.
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League/LSC Benefits
Effective tool to help credit unions generate non-interest income

Income generator for Leagues/LSCs - marketing incentives paid 
annually for participation, equal to the marketing incentives earned by 
credit unions in your state

FREE marketing materials to promote the benefits of participation to 
credit unions

Helping to distinguish the added benefit of being a credit union member

Program helps League/LSC staff approach credit unions otherwise not 
interested in meeting
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League/LSC Requirements
2 levels of participation 

Full Promotion

Endorsement

Field staff must actively market the Plan, including obtaining credit union Sprint 
participation & renewal order forms (Full Promotion level only)

Refrain from marketing, promoting or selling any product or service that 
competes, directly or indirectly, with Sprint/Nextel.

Include the Sprint credit union agreement & renewal order form in League/LSC 
offerings.

Promote Sprint on the League/LSC Web site, by utilizing an approved banner ad 
and link provided by CU Village. 
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League/LSC Requirements
Publish approved advertisements to promote the Plan in an League/LSC 
publication at least two (2) times per Contract Year: October 1 – September 30.

Continuously display materials in lobby areas of League/LSC office(s) where 
members cus will have access to them. 

Using e-mail, market the Plan to member credit unions at least one (1) time per 
calendar quarter.

Provide standard booth space at no charge to CU Village/Sprint at the 
League/LSC Annual Meeting in the business partner area.

Add CU Village to the League/LSC event announcement mailing list.



Proud Partner of

League/LSC Responsibilities
In addition to the requirements listed above, leagues should do the 
following:

Review  monthly updates sent via email by CU Village regarding the status of each 
participating credit union and their compliance with marketing requirements. 

Work with participating credit unions in your state to ensure compliance with cu 
marketing requirements:

Web site banners, newsletter articles/ads, statement inserts, lobby materials

Provide training for League/LSC staff via monthly webinars provided by CU 
Village.

Ensure participating credit unions complete the renewal form annually with 
their quarterly statement insert request and additional lobby materials 
needed.
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League/LSC 
Marketing Incentives

If the League/LSC participates at the Full Promotion level the 
incentive would be equal to the total incentives paid to the participating 
credit unions in that League/LSC service area for the Contract Year.

If the League/LSC participates at the Endorsement level the 
League/LSC would receive an incentive equal to Fifty (50) percent of 
the total incentives paid to the participating credit unions in that 
League/LSC service area for the Contract Year. 
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League Best Practices

The Tennessee Credit Union not only 
promotes the League’s endorsement of 
IIA and Sprint through their web site but 
asked their Board of Directors via a 
letter to cascade their support among 
credit unions.
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League Best Practices
The California Credit Union League developed a Sprint Marketing Plan for 2010 to 
map out their strategy for maximizing Sprint CU partners.

Sample               
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League Best Practices

The e-Newsletter of the Credit 
Union League of Connecticut 
regularly promotes Invest in 
America and in this issue Sprint 
specifically.
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Get Started Today

Call 800-262-6285 ext 521
Or visit

www.LoveMyCreditUnion.org

http://www.lovemycreditunion.org/
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